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- Co-Founder & VP of Strategy at Workshop 
Digital 

- Novice chef 

- Amateur pickleballer 

- Aspiring IronMan triathlete 

- Favorite Workshop Digital Core Value:                
“We are eager to learn and willing to be wrong.”

Andrew Miller



- Our purpose: We are building a better agency. 

- Headquartered in Richmond, VA with a hybrid 
remote team around the country 

- We believe that our clients succeed when they: 

- Work directly with our expert analysts, 

- Have total transparency about their data and 
our methods, 

- And define success on their terms, not ours. 

Workshop Digital



The Workshop Way
Our proven process is a framework - 
not a rigid checklist. Search results 
look different for your industry than 
they do for another. Your buyers 
respond to a tone unique to your 
brand. 

Our process ensures we understand 
those nuances and incorporate them 
into every marketing effort — as fast 
as possible. 



YOUR MARKETING 
DREAM TEAM

INTRODUCING

…OF 2025





OUR JOURNEY
How is Machine Learning different from Artificial Intelligence? 
5 ways to tap into machine learning tools 
Tips for incorporating ML tools 
How to prepare for the future of marketing



HOW IS MACHINE 
LEARNING DIFFERENT FROM 
ARTIFICIAL INTELLIGENCE?



Machine Learning Artificial Intelligence

Analyzes historical data to 
predict future outcomes 
A process for training 
computers to learn from large 
data sets without 
programming every possible 
outcome in advance

Describes technologies that 
enable a computer to simulate 
human behavior 
Often built on machine 
learning models



WAYS FOR CREDIT UNION 
MARKETERS TO TAP INTO 
MACHINE LEARNING TOOLS5



Set optimal Cost Per Click (CPC) 
bids based on campaign goals

1



- Facebook Ads, Google Ads, Microsoft 
Advertising, and other rely heavily on 
ML-driven bidding optimization 

- Their algorithms take many signals 
into account, including many that are 
unavailable for manual bid 
adjustments

ML CAN PROCESS 
MORE SIGNALS 
THAN HUMANS

Signals advertisers 
can use

Signals only 
accessible to Google



- Humans no longer have to manually 
bid individual keywords or audiences 
to maximize ROI 

- Advertisers can select campaign goals 
such as “Maximize conversions”, 
“Maximize conversion value”, and 
“Target cost per action (CPA)”

SMART BIDDING 
DRIVEN BY 
MARKETING 
GOALS



Target the best audiences and 
placements for your ads
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- Advertisers can target users based on their 
affinity for products, services, and content 

- ML-enabled targeting in Google Ads, Microsoft 
Advertising, and Facebook Ads automatically 
combine the best site placements, ad units, and 
bids based on individual web users’ likelihood to 
convert on your site 

- ML helps differentiate between a user looking 
for a consumer banking product vs. a 
commercial banking product who may both be 
using the same keyword

TARGET BASED 
ON USER INTENT 
& CONTEXT



- Experiment with new campaign 
types such as Performance Max 
(Google Ads) and Automated Ads 
(Facebook Ads) to extend their 
campaign reach even further 

- Without ML, each channel would 
have required the management of 
separate campaigns with separate 
budgets and audience targets

INCREASE REACH 
WITH CHANNEL 
EXPANSION



Create the perfect ad for every 
prospective customer
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- Responsive Search Ads (RSAs) and 
Responsive Display Ads (RDAs) 

- Advertisers upload several variations 
of each element - headlines, 
descriptions, images, and calls to 
action 

- Google automatically rotates the ads 
and optimizes for the combinations 
most likely to convert for each visitor

TEST THOUSANDS 
OF CREATIVE 
VERSIONS 
SIMULTANEOUSLY



- Advertisers can "pin" certain 
elements of an ad which ensures 
they show up for users 

- Google will mark the ad as being of 
lower quality because there are 
pinned assets and fewer testing 
opportunities

“PIN” 
REGULATORY AND 
COMPLIANCE 
MESSAGES



Determine the value of each 
marketing channel with 

attribution
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- Privacy regulations can limit our 
ability to understand the full value of 
each marketing channel 

- Data-Driven Attribution (DDA) is a 
ML model that helps fill in the data 
collection gaps (GA360 or GA4) 

- Look at 50+ recent touch points in a 
customer’s journey to assign a value 
to each channel

FILL IN GAPS IN 
DATA & 
ANALYTICS 
TOOLS



Unlock insights buried in 
mountains of data
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- Google’s machine learning tools 
identify trends and anomalies faster 
than humans 

- Human judgement is needed to 
prioritize solutions and develop 
strategies to improve performance

GOOGLE 
ANALYTICS 
INSIGHTS



TIPS FOR 
INCORPORATING 

ML TOOLS



- Few banks have enough structured marketing 
data for training and testing their own ML 
tools  

- Advertising and analytics platforms can 
aggregate data to generate recommendations 
and insights across industries

MACHINE 
LEARNING 
REQUIRES A LOT 
OF DATA TO 
TRAIN THE 
ALGORITHMS



- Predicts future outcomes based on historical 
data 

- Can’t be expected to navigate unfamiliar 
situations such as changes in local 
regulations, offline events, or strategic shifts

MACHINE 
LEARNING 
MAKES 
EDUCATED 
GUESSES



- Marketers provide oversight and 
monitor the computer-generated 
insights and recommendations 

- People need to determine how to 
react – or whether to react at all

HUMANS 
AREN’T 
OBSOLETE…
AND LIKELY 
NEVER WILL BE



- Marketers will have to piece together 
a suite of specialized tools unique to 
their chosen platforms, data 
structures, and strategies

THERE WON’T 
BE A ONE-
SIZE-FITS-ALL 
ML TOOL



AI TOOLS TO KEEP AN 
EYE ON4



Neural networks trained on 
billions of text examples 
complete a document based 
on a small amount of input. 

Demo: https://
app.inferkit.com/demo

GPT - 2 &  
GPT - 3

JOHNNY 5

https://app.inferkit.com/demo
https://app.inferkit.com/demo


AI-powered technology 
helps you storyboard your 
ideas, fit your content to a 
layout, and find music and 
visuals that enhance your 
message.

LUMEN5

INFLUENCERS



Face, landmark, logo, text, 
and object recognition for 
image classification and data 
modeling. 

Demo: https://
cloud.google.com/vision/
docs/drag-and-drop

GOOGLE 
CLOUD VISION

TERMINATOR



Natural Language uses 
machine learning to reveal the 
structure and meaning of text. 
You can extract information 
about people, places, and 
events, and better understand 
social media sentiment and 
customer conversations. 

Demo: https://
cloud.google.com/natural-
languageGOOGLE NATURAL 

LANGUAGE API

C-3PO



✋ Raise your hand in the chat and I’ll follow up with you 
✉ andrew@WorkshopDigital.com 
📢 WorkshopDigital.com

THANK YOU! 

TO LEARN MORE:

mailto:andrew@WorkshopDigital.com

